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Entry of reference brands in Mainland China

Presence of some early comers luxury brands in the Chinese market dates back to the 90’s
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The early comers entered China in the 90’s (Zegna, Louis Vuitton , Burberry , Ferragamo and Prada) and they are
now harvesting on the awareness they have created

Source: BAS analysis
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Presence in China of reference brands

In terms of retail network, early comers brands enjoy today a substantially larger network

I MCN B HK Macau Taiwan

o 21 100 60%
Ermenegildo Zegna 73 82%
GUCCI 85 69%
MW 21 98 60%
;jg a7 62%

D 10T 44 61%
2 2%
CELINE 33 57%
HERMES 24 62%

CHANEL 34 35%
miuv Miv 21 3%
& oo P, 9 89%

Source: Company website

Eﬁ;ral'%gelﬂlﬁ 14 Dec 2018


http://images.google.com.hk/imgres?imgurl=http://www.perfume-shoppers.com/images/hermes-logo.jpg&imgrefurl=http://www.perfume-shoppers.com/perfume-for-her-c-15.html&usg=__sy5kgu96xRfbgnrWEbnbf0zjti4=&h=297&w=500&sz=17&hl=zh-CN&start=2&zoom=1&tbnid=lMgc-IQOxvrLxM:&tbnh=77&tbnw=130&prev=/images?q=Hermes+logo&hl=zh-CN&newwindow=1&safe=strict&gbv=2&tbs=isch:1&itbs=1
http://images.google.com.hk/imgres?imgurl=http://pic.51windows.net/Logos/G/Gucci_logo.gif&imgrefurl=http://pic.51windows.net/Logos/G/Logo.13.htm&usg=__1DEWgxXbGcJFS8NoZoRYsLzV9NU=&h=246&w=240&sz=5&hl=zh-CN&start=3&zoom=1&tbnid=QZXKlhYw9zlrCM:&tbnh=110&tbnw=107&prev=/images?q=Cucci+logo&hl=zh-CN&newwindow=1&safe=strict&gbv=2&tbs=isch:1&itbs=1

Retail network by region

East and South areas still represent the main sales base for most luxury brand makers
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Retail network by region

I East [ North South West

East and South markets
still offer the best
opportunities for luxury
brands

The North is an interesting
market but smaller in size

and has generally already
been covered
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Retail network by city level

China’s 2nd-tier and 3rd-tier cities are expected to be the driver for the next wave of luxury consumption

I Tier1 I Tier 2
Retail network by city level
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Tier 3

1st-tier cities & 2nd-tier
cities have become the
major battlefield of luxury
brands, due to higher per
capita annual disposable
income of urban
households

Only early comers already
started sizeable
expansions into 3 Tier
cities

Some brands that want to
maintain a super-high
positioning, such as
Hermes, Chanel and Loro
Piana, have a limited retail
network mainly focused
on 1st and 2" Tier cities

Source: Company website
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2012 New Openings of reference brands - by city level

In 2012 most of the openings were made in T2 cities

I Stores opened at the end of 2011 [ !

Store in Greater CN % of increase (*)
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Map of openings of reference brands in 2012

Newly opened stores spread out across China, particularly targeting Tier 2 and Tier 3 cities
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Outlets in China

As of 2012 there were over 200 outlets in China but with quite different brands level. Top 10 Outlets (by brands’ level) are
all in Beijing, Yangzi Delta and Guangdong

Top 10 Outlet projects in China W

= BJ Yanshan Outlets

- Openin 2002

- Armani, Prada, Burberry,
Maxmara, Boss, Mischino, Dunhill,
Cerruti1l881

Meilongjiang
= Tianjin Florentia Village
— - - Openin 2010
- Celine, Zegna, Burberry,
Salvatore Ferragamo, Versace,
Moncler, Tod’s, Prada, Fendi

m BJ Scitech Outlets

- Openin 2009

- Armani, Burberry, Bally, Valentino, |
Zegna, Maxmara, Dunhill

= SH Bailian Outlets Plaza

- Openin 2006
s Chengdu MGS Outlets } - Q|ngpu District
- gpen in §00t7 y ?‘ - Armani, Zegna, Burberry, Dunhill,
- Armani, Forts, versace Qinghai Salvatore Ferragamo, Prada
N\ m SH Global Outlets Part
= Chongging West QOutlets : , ; - Openin 2010
- Openin 2008 - Armani, Buberry, Gucci, Prada,
- Versace, Cerruti1881, D&G, Hugo L&\/\g C 1Ing ' Fendi, D&G

Boss, Gucci, Prada
m SH Foxtown Qingpu
- Openin 2006

m Suzhou Stage Outlets

- Openin 2010 - Zegna, Burberry, Baleuciaga
- Dunhill, Cerruti 1881, Givenchy,
Trussardi
m HK Citygate Outlets Plaza
B >4 outlets Cf _ Open in 2000
3-4 outlets ) - Armani, Burberry, Dunhill, Bally,
Hainan
1-2 outlets Escada, Maxmara
o %
- Source: China Daily, Outlets.org,, Outlets websites
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